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Abstract

This paper seeks to determine what ethnic press reveals about immigrant political
behaviour and/or participation during the federal election campaign, and if any linkages
between ethnic press and immigrant political behaviour can be established. The federal
election campaign of between November 2005 and January 2006 presents a cross sectional
panel of time during which a content analysis of three papers targeting the Italian,
Portuguese and Jewish communities will be analyzed. The research also applies theories
of media effects and influence and Media of Diaspora framework in an attempt to assess
the coverage of the federal election campaign in the ethnic press selected for this study.
The research suggests that ethnic press will continue to play an important role and may be

an essential tool to motivate or promote immigrant and ethnic political participation.
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1. Introduction

The political behavior and political integration of ethnic minorities and immigrant
communities into the Canadian society continues to be a subject worthy of scholarly research,
because one of the major ideals of multiculturalism is the recognition of the culture of ethnic or
racial minorities, and the facilitation of full and equitable participation at all levels of society
(Fleras, 1992; Tolley and Biles, 2005). Therefore, studies seek to forge a greater understanding of
the political behaviour and/or political integration of immigrant communities and ethnic minorities,
and gauge the inclusiveness of political institutions in terms of how they reflect Canada’s
diversity.

Beyond a mere understanding of the form of government and/or the electoral
process, researchers investigate the level of political inclusion in terms of civic engagement. Thus,
studies focus on the question of representation of ethnic minorities across the various levels of
government and in the political parties. With specific reference to participation in federal elections,
research analyzes empirical data to determine the percentage of immigrant voter turn out
compared with that of the general population, and the overall success of ethnic minority candidates
(Black, 2001; 2000; Black and Hicks, 2006; Black and Lakani, 1997; Henderson, 2005; Jedwab,
2005; Siemiatycki and Matheson, 2005; Siemiatycki and Saloojee, 2003). As a result of this genre
of inquiry, Hamdani, Bhatti and Munawar (2005), for example, highlight the political participation
and empowerment of Muslims in the 2004 federal election campaign. A record number of ten
candidates ran in the election. Three were successful, one of the three, Yasmin Ratansi, became

the first Muslim woman ever to be elected. This unprecedented event has signalled the political

empowerment of this community.



Notwithstanding the relevance ot these studies, there appears to be a paucity ot
research ot other torms ot political participation aimed at demonstrating how immigrants and
ethnic communities are engaged 1n the political process, and mobilized to civic responsibility.
‘I'his type ot political participation may be observed 1n ethnic press. 1 propose that ethnic press
presents a window or lens through which political engagement and mobilization may be observed.
Mainstream press has been recognized tfor its impact on the political behaviour ot the society at
large. However, it appears that the social intluence ot ethnic media in general is not well
understood, and is a subject that is relatively neglected. Hence, this paper attempts to explore what
ethnic press reveals about the political behavior ot immigrant communities and ethnic minorities.

‘I'he Italian, Portuguese and Jewish communities have been chosen as case studies
because they are considered to be among the more established ones in 'l'oronto, and are served by
publications which have been in circulation tor decades. ‘The publications are available in an
otficial language (English) and non otticial languages (ltalian and Portuguese). ‘L'he tederal
election campaign that took place between November, 2005 and January, 2006 provides the
cross-sectional panel of time in which political involvement may be observed.

‘I'he research question ot this paper seeks to determine what ethnic press reveals
about ethnic minority and immigrant political behaviour and/or participation during the tederal
election campaign, or it there are any linkages between ethnic press and political behaviour. In
answering this question, 1 will examine two points. First, to what ethnic extent ethnic press
promotes or encourages political engagement or mobilizes community members - promoting civic
responsibility- and informing readers on the voting process. Secondly, 1 will seek to discover how,
or to what extent do political parties campaign in ethnic press. It is widely known that tor their

electoral success, the Liberal Party, “depends on multicultural ridings ot Canada’s major



metropolitan areas” (Gerber, 2006, p. 106). ‘Therefore, | suggest that campaigning in ethnic press
may be a means of tapping into this electoral resource.

Before attempting to answer these questions, key terms and concepts will be
defined. ‘The concept of “immigrant political integration,” refers to the expressed interest,
involvement and inclusion of immigrants in the political process. Immigrant political behaviour
or attitudes may be determined by the degree or level of political integration. Black (1986)
provides a more comprehensive definition of immigrant political involvement:

““...concrete participation acts, i.e., activity designed to influence government
decision-making and policy application. It can also include forms of psychological
political engagement such as exhibiting interest in Canadian politics. Political involvement
is important insofar as it plays a vital role in relationship to the expression of preferences
and demands; however, it is also necessary to recognize that in and of itself political
involvement is a critical indicator of the extent to which immigrants may feel fully part of
Canadian society (Black, 1986, p. 4).

From the definition above, there are two main expressions of immigrant political
participation: one is the psychological or the demonstration of an interest in politics, the other is
that of making specific demands. Immigrant political behaviour may be considered to be the
political attitudes and preferences that immigrants have especially where the demands for
government services are impacted, and where there is a demand for government action or, perhaps,
inaction. My definition of coverage of the federal election campaign in ethnic press places
emphasis on articles that highlight immigrant political engagement and or participation. ‘I'he
articles may reflect a bird’s eye view of immigrant political participation. ‘I'his top-down approach

may present general perspectives on the political engagement in the communities. However, it is



possible that the coverage may reveal attempts to mobilize the communities from the bottom up or
through grassroots activities.
Another key concept used in this paper is “ethnic press”. This has been defined as:
“[A] conglomerate of periodicals published in Canada, in both official and non-official
languages, by and for ethnocultural groups to: aésist immigrants during the transitional
period of their adaptation to the host country; and to help these groups in maintaining and
further developing their cultural heritage in the Canadian milieu (Zybala, 1982, p. 15).
'This definition alludes to the solidification or internal cohesion of the group within Canadian
society. I suggest that the term “adaptation” can also refer to political participation.

'The terms “ethnic groups/communities’ and ‘immigrant communities’ are
frequently used in this paper. Early definitions of ‘ethnic’ by political strategists referred to the
minority groups of voters that were not British or French (Champion, 2006). ‘The communities 1
have chosen for this study comprise immigrants to Canada as well as succeeding generations who
may be considered as being part of the ethnic community because of their linguistic, religious and
cultural heritage, and, together, they have banded together to form an entity or polity.

In his article “Your Vote Needn’t be Lost in Iranslation” (Zoronto Star. 2006,
January 20 p. B2) Nicolas Keung, reports that Elections Canada sought to clarify the voting
process by publishing a series of ads in some 26 languages in order to promote political awareness
in 50 minority-heavy ridings, 24 of which are in the Greater ‘I'oronto Area. The concept of ‘lost in
translation’ is often applied to the challenges that are inherent in translating concepts from one
language to another. Jonathan Rée (2001) affirms that “complete faithfulness in translation is an
obvious impossibility. As everyone knows, any text can be interpreted in innumerable ways.” He

states further that “[t]here is no translation without interpretation” (p. 224). ‘T'he scope of this



paper seeks to examine the question of immigrant political participation and advances beyond the
translation of the mechanics of voting. It will not permit an in depth study of the art of translation
of campaign messages. In the context of this research, the concept “lost in translation” is redefined
or expanded to include cultural misunderstandings and misgivings. This dissonance is evident
where there are attempts made to understand the political acculturation and adaptation of ethnic
groups or immigrant communities in the Canadian society. As aresult, I suggest that information
on this subject may be lost in translation. These themes are explored further in the literature

review.



2. Review of pertinent literature

A survey of a number of texts on Canadian democracy and politics and Canadian
mass media reveals that space is devoted to discussion on the role of mass media — specifically
newspapers- and their power to set the political agenda through the influence of political
columnists and editorial writers. There is, however, virtually no reference to ethnic press as a
component of mass media. These texts also point out that diversity is a core value of Canadian
politics, yet no connections are made between the diverse ethnic and immigrant communities and
the significance of their newspapers (see, for example, Brooks, 2004; Dyck, 2006; Fletcher and
Everett, 1991, 2005; Jackson and Jackson, 2006a, 2006b; Seigel, 1996). Black and Leithner have
argued that “the interactions between mainstream media and political behaviour have not been
logically extended to encompass the relationship between non-official...media consumption and
the political behaviour of immigrants” (1997, p.208). It appears that these interactions remain
unaccounted for.

Research on ethnic media and immigrant or ethnic communities often lead to the
publications on the portrayal of these constellations in mainstream media. Mainstream media are
hardly the best sources for research on ethnic and immigrant political integration. A study of
major papers such as the Toronto Star and the Globe and Mail reveals that the images in the
newspapers fail to match the images of the people seen in the streets (Miller, 1994). Mainstream
media are the primary source of values and beliefs from which provide people construct an image
of their world. Fleras and Leonard Elliot (1992) suggest that mainstream media have not fully
implemented the principles of multiculturalism into their operational philosophy and procedures.
Studies point out the racial, stereotypical narratives and coded messages that are transmitted which

present ethnic minorities as social problems or as being socially undesirable (Fleras, 1995; Fleras



and Leonard Elliot, 1992; Fleras and Lock Kunz , 2001; Riggins, 1992 ; Wilson II and Gutiérrez,
1995). Ethnic and immigrant communities have expressed frustration at how the main stream
media portrays their involvement in the social, economic and political spheres in Canada (Davie,
2002, Henry, 2002; Miller, 1994). For this reason, I suggest that coverage of issues affecting
immigrant communities and ethnic groups are frequently lost in translation in mainstream media.
During the election campaign, the Toronto Star included articles on the
demographic profiles and the major election issues of the various ridings in the Greater Toronto
Area. The Star also published an article entitled “Cracks in Liberal Bedrock Liberals Lose Ethnic
Support” which featured several ethnic publications and their circulation data as well as sound
bites from their editors highlighting the key issues affecting their respective communities. The
article presents issues such as the Portuguese being dissatisfied with the high cable costs to access
specialty channels from Portugal, credential recognition of internationally trained immigrants,
and Canadian involvement in the war in Afghanistan. The aim of the report was to point out the
disaffection with the Liberal Party (Toronto Star. 2006, January19, p. A1, A9). To its credit, the
article acknowledges the various ethnic press and the communities they serve, however, it
emphasizes the litany of complaints in contrast to information on immigrant political participation.
There have been attempts made to understand the role of ethnic media as a means
of integrating the communities into the Canadian society. Searches executed using scholarly
research databases with descriptors such as “immigrant political participation” “ethnic/minority
community” “ethnic press” “ethnic media” often produce a plethora of studies in this area relevant
to the United States. With respect to the Canadian context, I find that studies tend to either
underscore the ethnocentricity of ethnic press (Anderson and Frideres, 1981; Lam, 1997), or point

out that ethnic press facilitates the assimilation or acculturation of ethnic groups in the Canadian



society (Kirshbaum, 1985; Surlin and Romanow, 1985; Black and Leithner, 1997). The works of
Lam (1997) and Black and Leithner (1997), for example, illustrate the divergence in conclusions
drawn on the role attributed to ethnic press.

Lam’s (1997) research seeks to determine if ethnic press presents information to
new arrivals that facilitate their acculturation into a new society. Questions were posed to readers
of two Chinese newspapers Shing Wah (China Awake) and The Chinese Express designed to
reflect the respondent’s level of acculturation or knowledge of Canadiana- defined more
specifically as knowledge of Canadian characters, personalities, symbols and institutions. The
study found news items from Hong Kong were more abundant than Canadian content and
“homeland news predominate[d] Canadian news” (Lam, 1997, p. 238, 239). Respondents
appeared not to be well acculturated in terms of their knowledge of Canadiana. The study
concluded that for the Chinese, ethnic media were not important sources of information and
acculturation was not directly related to levels of consumption of ethnic media.

Conversely, Black and Leithner’s (1997) study is based on probability sampling
methods and face to face interview techniques of immigrants from four main geographical regions;
Southern Europeans, Northern Europeans, East Europeans and British West Indians.
Participants responded to questions about their consumption of media, the amount of coverage on
Canadian politics and the relevance of the material covered. The study found it challenging to
correlate the consumption of the media and immigrant political adaptation in terms of political
behaviour and attitudes, and suggests that further research is required in this area. However, Black
and Leithner discover that politicization was impacted largely by print media in comparison to
electronic media. They explain this finding by suggesting that electronic media such as television

are “insufﬁciently rigorous to play an informative role” (1997, p. 222). The researchers suggest



that although more research was needed to qualify the positive role that ethnic media play with
respect to political integration, they conclude that , “ethnic media do not in any systematic way
shield individuals from the kinds of message and stimuli that bear upon the nature of political life
in Canada” (1997, p. 223).

These studies represent significant attempts to understand the role of ethnic media
as facilitators of (political) integration. However, Simard et. al. (1991) suggest that very few
authors have broached the subject of the effectiveness of media in mobilizing for political action. It
seems, therefore, that specific questions regarding the role of ethnic media and its potential to
facilitate the political participation/integration of immigrant and ethnic communities appear to be
limited to a few key studies, and seems, for the most part, to remain in the blindspot of scholarly
research. My exploratory study seeks to build on, or advance the knowledge of this theme.

An essential premise underlying the research undertaken on the impact of media on
political behaviour is that a democratic society depends on the decisions of voters to elect
representatives, and the society also depends on mass communication — media- to inform the
electorate. I have pointed out the paucity of research on political participation and ethnic press,
nevertheless, the (political) integration of immigrant communities and ethnic minorities has at
times made an appearance on the radar screens of the Canadian government and the academic
community when this subject became the dominant discourse. This point will be illustrated in the
following sections in which I also introduce models and theoretical frameworks for analysis of the
effect of mass communication- media- on political behaviour.

My research draws on works by Kraus and Davis (1976), Williams (2003) and
Berger, (2005) which conceptualize the impact that media have on their audience. These works

propose models of analysis of how political information is communicated in mass communication,



and how their effect or influence on political behavior may be explained. I refer to research by
Karim (2003), which points out the relationship between ethnic communities and their media with
respect to fostering political activism on issues pertaining to the country of origin. These models
will be explored in the following sections.

The Hypodermic Needle Model

This model presupposes that information is transmitted directly to the public by the
media, and is the direct cause of political action. Developed during the time of World War I, this
model explained the use of propaganda to manipulate national audiences. It was believed that
media could inject the population with information — propaganda- that would provoke a particular
response or behaviour. In other words, the assumption was that media effects were simple and
direct, and that there was a causal relationship between what individuals see, hear and read in the
media and their attitudes, behaviour and knowledge. This model was also applied to attitudes
towards ethnic press, which served as a loyalty litmus test in its expression of the political views of

a particular group on political issues in the adopted homeland and in the country of origin.

This model may be used to explain the distrust of ethnic press- particularly foreign
language press- which peaked especially following the World Wars, and during the era of the Cold
War in Canada. During this period, foreign language press was considered to be a tool for
manipulating immigrant opinion and inciting discord within the group and/or becoming a potential
“fifth column of opinion” should the country of immigration be at odds with the groups’ original
homeland (Harney 1982, p.3). Foreign- language press was considered to be a sign of
unwelcomed diversity, and the source of subversion. Foreign-born editors were considered to be
agents of fostering disloyalty. Ethnic press was routinely monitored by the Ethnic Press Analysis

Section of the Citizenship Branch during the 1950s. Provincial ministries also prepared and

10



submitted summaries of editorials and news items in ethnic press for the information of Cabinet.
Editors of ethnic press often came under scrutiny to determine their ideological leanings and the
persuasive power they were deemed to hold over their readers. However, scholarly interest in
ethnic press waned when it was no longer perceived to be a threat to the Canadian society (Harney,

1982).

Between 1950s and 1970s, there was a marked change in attitude towards
immigrant groups and their press. Politicians in urban areas, recognized the strength of immigrant
groups and “fierce battles emerged...to capture the “ethnic vote™[sic]” ( Palmer, 1991 p. 25).
Champion’s (2006) historiographical research of this time period entitled “Courting our Ethnic
Friends”, confirms that ethnic press was one of the tools employed to influence ethnic votes. The
political suitors who were chiefly the Conservative and Liberal parties, engaged in a campaign of
building contacts within ethnic communities to include editors of ethnic press and radio.
Strategists were positive that advertising in ethnic press was instrumental in getting ethnic votes. I
posit that this assertion is no less relevant to twenty-first century election campaigning.

The hypodermic needle model emphasizes the power of the message and the
passivity of the audience. It has been superseded by other models and theories that consider social
and/or psychological, and other variables. It has been useful to describe earlier attitudes to ethnic
press, namely those published in non-official languages, but it will not be the model of choice for

the case studies I will present.
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The Social Influence or Two-Step Model

The hypodermic needle model emphasizes the media as the major stimuli to
political action. This suggests that the audience is directly influenced by media and does not take
into consideration other social variables. The Social Influence or Two-Step model (Kaus and
Davis , 1976; Williams, 2003) points out there may be members of society who have distinguished
themselves for their political knowledge and who relay political messages to others, and in so
doing, they may be able to impact the political decisions of their community members. These
persons are referred to as opinion leaders. Opinion leaders are characterized as having strong

political beliefs and as paying closer attention to the media.

The analysis of the coverage of the federal election campaign in selected ethnic
press has the potential of revealing the viewpoints articulated by opinion leaders who play an
important role in promulgating political information to the ethnic community. My research has
the potential to identify the extent to which opinion leaders influence, guide or steer the
community towards making certain political choices, and how these messages are channeled
through ethnic press. If this is the case, then this may be an acknowledgement that there is an

ethnic vote which can be swayed or persuaded through ethnic press.

The Social Influence mode appears to emphasize the role of individuals, however, I
suggest that the definition of opinion leaders may be extended to include institutions or
organizations within ethnic polities. Ethnic polities are highly integrated entities, that is, they may
exhibit a high degree of internal cohesion. As a political organization, ethnic polities are compared
to the state, but without legal resources to enforce decisions made. Instead, polities rely on
voluntary compliance, and a sense of duty and loyalty by its members. In general, polities consist

12



of a variety of voluntary organizations, and provide a rage of services such as social, cultural or
political. At times, there is a noted community organization or leadership that articulates the
interests and/or concerns of the community at large (Weinfeld, 1986). The opinion leaders may
express views that are respected by the voters and exert an influence because of their knowledge
and/or expertise on a particular matter, and “play a critical role in the dissemination of ideas and
attitudes from the media to less active or involved sections of the population” (Williams, 2003, p.
175). Isuggest that apart from individuals, ethnic institutions may also be instrumental in issuing
statements of strong political beliefs and may relay these messages in an attempt to mobilize

political participation on issues salient in the community.

The uses and gratification approach

The two-step model emphasizes the role of opinion leaders, and this may imply that
there is some degree of passivity on the part of the audience in making political decisions. The
uses and gratification approach, however, assumes that the audience’s needs and desires inform
the process of making sense of media messages. There are three assumptions; first, the audience
is active or engaged and use the media for their own purposes. Secondly, the audience is
self-aware to be able to articulate their needs. Thirdly, media compete with other sources -older or
conventional-of need satisfaction.

Research adopting the uses and gratification approach to assess the reasons for the
consumption of certain kinds of media found that, generally, the media of choice promote a sense
of belonging, acquire insight into self and others, provide an opportunity for wishful thinking and
experiencing emotional release (Surlin and Romanow, 1985; Williams, 2003). Ethnic media may
also take the form of “symbolic reordering of prestige or the actual pursuit of political...power”

This reordering of prestige aims to empower the community and, according to Riggins, the

13



coverage may “coﬁcentrate on topics flattering to the minority group” (Riggins, 1992, p.278).
Riggins infers that at its basic level, empowerment of the minority group proceeds through content
that “stresses the differences between minority and majority populations” (1992, p. 278).
However, I suggest that empowerment may also proceed through coverage that emphasizes the
achievements of members of the group. I further suggest that this coverage may either
complement or add value to information available in mainstream media; it may also present, with
some degree of prominence, coverage of the achievements of community members that may not be
captured by mainstream media. With respect to the elections campaign, coverage in ethnic press
may enhance the image of ethnic candidates or the community as a whole by including positive
and inspirational stories that may be biographical in nature and emphasize accomplishments.
These points explain why ethnic press resonates well with its audience.

Research applying the uses and gratification approach discovered that ethnic press
presents information on the country of settlement, world events, news from the country of origin,
community news and editorial features. It is important to bear in mind that consumers of ethnic
press are by no means a homogenious group, and there are structural, content and functional
differences among the various ethnic newspapers. Nevertheless, Surlin and Romanow suggest
that the content of heritage language press should present favourable self images of the immigrant
and ethnic community. These favourable images not only improve the communities’ self esteem,
but, they should present a message of acceptance for Canada’s cultural mosaic while assisting the
group to retain its cultural rights ( 1997, p. 262-268).

I hypothesize that the application of the uses and gratifications approach to the
coverage of the federal election campaign in ethnic press may reveal a brand of coverage that

responds to the needs of the audience that may not be available in mainstream press. This not only
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includes a translation or summary of the voting process and the campaign platforms in the heritage
language, but also profiles of ethnic candidates and other information that may enhance the self
image of the community and promote political activism.

Media of Diaspora

Ethnic media can be a vital means by which information on events occurring in
the homeland is transmitted, and such information and images may also be the catalyst to mobilize
the community to political activism (Karim, 2003 ). To describe the relationship between an
ethnic group or immigrant community and the country of origin, the terms ‘diaspora’ and
‘transnationalism’ have often been used interchangeably. The term diaspora has its origins in the
Greek word diaspeirein which is associated with the scattering of seeds. Diaspora has often been
the term of choice to characterize the existence of Jewish communities across the world.
Frequently, the term is referred to non-white ethnic communities who preserve their cultural
heritage and remain distinct in their countries of residence. This characterization eclipses other
European migrants who may assimilate relatively easily within other ‘white’ host countries, but

who preserve there cultural identity (Karim, 2003).

Karim (2003) observes that diasporas experience strong emotional ties to the
ancestral territory, which creates a demand for cultural products that maintain and/or fortify ties
binding the diaspora to the homeland. Technological advances have facilitated the acquisition of
cultural products from other parts of the world, hence, “governments are finding it increasingly
difficult to assimilate minorities into the dominant national culture in the face of
globalization-from-below”(p. 285). With reference to ethnic media in Canada, Karim advances

that most third language media in Canada have substantial diasporic content and points out that
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there are hundreds of publications that are becoming increasingly sophisticated with respect to
their operation and content that they may compete with mainstream newspapers. This observation
underscores the relevance of ethnic media as a respectable source of information and its

significance to its audience.

Wong and Satzewich (2006) define diaspora as a “concomitant of
transnationalism” so that transnationalism may “encompass diaspora, but suggest that not all
transnational communities are diasporas (p.5, 6). Transnationalism is defined as “the process by
which immigrants build social fields that link together their country of origin and their country of
settlements” and those immigrants who build these social fields are “transmigrants.” As such,
transmigrants “develop and maintain multiple linkages which include, but are not limited to
familial, economic social, organizational, religious and political relations that span borders

(Schiller, Basch and Blanc Szanton, 1992, p.1).

Multiculturalism is a means of managing diversity within the nation-state,
however, immigrants engage in “transnational practices” which would suggest that they form
bonds that extend beyond the Canadian border (Wong and Satzewich, 2006, p.1). Examples of this
are dual citizenship and involvement in politics in their countries of origin. I hypothesize that the
concept of Media of Diaspora will be relevant to an assessment of political activism exhibited by
transmigrants to impact policies affecting the community at the local level, and foreign policy of
the adopted homeland towards the homeland, and vice versa. An analysis of the case studies will
point out the significance of disapora and/or transnationalism in the coverage of the federal
elections. The role that ethnic press plays in providing information on the federal election

campaign as well as issues occurring on the home front will be crucial to gaining further
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understanding of the political engagement of immigrant communities. The question of primacy
given to events occurring in the country of origin in ethnic media raises the debate regarding
evidence of immigrant communities and ethnic groups becoming full fledged citizens in the
adopted homeland. The demands or claims made by these groups, in terms of foreign policy of the
adopted homeland towards the country of origin and vice versa, may beg the question as to where

loyalties lie.
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3. The Election Campaign 2006: A Climate for Political Participation?

The Context

At this juncture, I present the context of the federal election campaign which took
place between November 2005 and December 2006. The Chief Electoral Officer, Jean-Pierre
Kingsley (2006) reports that this was the first winter election in a quarter of a century, and there
was the potential that adverse weather could impact political participation. The potential for
inclement weather together with steadily declining levels of voter turn out since 1988, were a
combination of circumstances that did not appear to contribute to an ideal climate for voter
participation. However, in the final analysis of the Election Campaign 2006, Kingsley’s report
indicates the voter turn out rate registers a 6.9 per cent increase over the last federal elections held
in 2004, and this marks the first increase in voter turn out in almost 20 years (see

http://www.elections.ca/content.asp?section=gen&document=p4&dir=rep/re2/sta 2006&lang=e

&textonly=false) . The unique circumstances- political climate- surrounding the call for the

elections may have prompted voters to be more politically engaged, and to take political action.

Itis said of Paul Martin Jr. that he sought to avenge the failings of his father, who
was unsuccessful in his bid for the Liberal party leadership and to secure the position of Prime
Minister in the eras of Lester Pearson and Pierre Trudeau. Within the Liberal party, it became
clear that there were rifts between supporters of the leader and Prime Minister Jean Chrétien, and
those who supported Martin. By November 2003, following the retirement of Chrétien, a
convention validated Martin as the leader of the Liberal Party and Prime Minister. Martin made
significant attempts to create a new brand of leadership such as restructuring the government, and

tabling the 2004 budget to follow through on spending commitments (Clarkson, 2005).
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However, there were rumblings of a brewing scandal. The Auditor General tabled
areport that uncovered the mishandling of public funds with respect to the federal advertising and
the sponsorship of initiatives in Québec to increase the visibility of federalism and the Liberal
Party (see, for example, Toronto Star. 2006, February 6; Toronto Star. 2006, February 10). The
Liberals were rocked by what was dubbed the “sponsorship scandal” as more information came to
light about the extent of the public funds mismanagement. Italian Canadian Liberal politician
Alfonso Gagliano, an ambassador to Denmark, was recalled to answer questions concerning the
scandal, since he was Minister of Public Works in Québec under whose watch the scheme, to some
extent, had occurred. Gagliano was also alleged to have ties to the Mafia- a soldier in a powerful
crime family in Montreal (Toronto Star. 2004, November 19), which he vehemently denied

(Toronto Star. 2004, November 22).

Clarkson (2005) infers that the scandal could have been handled by suggesting that
the matter needed further investigation and there would be an eventual discipline by a commission
of inquiry. This approach would have buried the issue at least until the 2004 elections were over.
Instead, Martin tried to utilize the issue to prove that he “represented a different kind of politics”
and made televised speeches that demonstrated his “indignation” and his determination to punish
those responsible (p. 241-244). The Liberal party won a minority government in 2004. Martin had
called for an investigation into the scandals- a move that may later be regard as the recipe for
disaster. Mr. Justice Gomery’s investigative report on the scandals placed the blame squarely on
the Prime Minister’s Office, and suggested that Canadian’s trust in the system of government was
“subverted and betrayed” (Globe and Mail. 2005, November 1). Towards the end of November
2005, the Liberals were unable to defeat a no-confidence motion, and Canadians prepared to go to

the polls on January 23, 2006. The call for election not only threatened Martin’s dream of being
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Prime Minister, it also threatened the hegemony of the Liberal party, which had been undefeated

since 1993.

To be able to retain its dominance in Canadian politics, the Liberal party would
have to perform substantial damage control with respect to the scandals. Ihave pointed out that
the Liberal party depends on votes from multicultural ridings in major metropolitan areas. Ethnic
press is a means of reaching the multicultural audiences. Therefore, for the Liberal party, coverage
of the federal election campaign should prove to be crucial to woo multicultural voters and
convince Liberal supporters to remain faithful in spite of the scandals. For other major political
parties such as the Conservatives and the New Democratic Party, this could be the opportunity to
make significant political gains. It would be of interest to observe the extent to which ethnic press

reveals how its audience is mobilized and motivated to political action.
The Communities

I have selected the Italian, Portuguese and Jewish communities for this study
because they share a number of similarities. One of the major characteristics shared by these
communities is that they immigrated to Canada from Europe, and were at some time considered to
be the least desirable candidates for admission into the country. Canadian immigration policy of
the late nineteenth century favoured immigrants from Europe who were Scandanavian, German,
northern Europeans and Americans (see Kelley and Trebilcock, 2000, p. 99, 107). One of the
widely held assumptions was that the “assimilability and desirability of various European ethnic
groups declined as one moved through Europe from north to south” (Kelley and Trebilcock, 2000
p- 134). Immigration policies also systematically discriminated against Jewish immigration.
This population grew “modestly” during the nineteenth century (Siemiatycki et al, 2003, p. 377).
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Hundreds of Jews and other refugees took advantage of group settlement opportunities to settle in
the Canadian West between 1881 and 1882. Russian Jews were accepted provided that they had
farming experience and possessed capital and expertise to develop the Canadian economy.
However, upon arrival, they faced hardship and discrimination. Notwithstanding, by the turn of
the twentieth century, the Jewish population of Canada increased almost ten fold reaching

approximately 17, 000 (Kelley and Trebilcock 2000, p. 74-75).

The first half of the twentieth century saw large waves of immigrants from these
ethnic groups to Toronto. Factors contributing to this tap-on immigration flow include the
postwar economic boom and the shortage of labour in the 1950s, as well as pressure from allies to
assist in the resettlement of refugees and displaced persons resulting from the World Wars. Large
waves of Italian, Portuguese and Jewish immigrants settled in major urban centres across Canada,
and especially Toronto (Kelley and Treblecock, 2000, Siemiatycki et al, 2003).

Italian immigrants were not the first choice to fill the shortage of man power. The
tapering off of immigrants from traditional source countries fostered changes to the immigration
system to allow Italians to enter Canada and secure employment in the resource and manufacturing
industries. Consequently, the number of Italian immigrants in the Toronto Census Metropolitan
Area increased ten-fold, from 27, 000 to 270,000 between 1951 and 1971. By 1961, it was
estimated that Italians became “the largest non- British ethnic group in Toronto” (Siemiatycki et
al., 2003, p. 386).

During the time frame mentioned above, the Canadian and Portuguese governments
negotiated to recruit men from Portugal, Madeiras and the Azores. Upon arrival in Canada, the
recruits were dispersed to various employers who were prearranged by the Department of Labour.

At first there was not a discernable settlement pattern, however, successive waves of immigrants
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over a period of about three years settlement patterns emerged; Portuguese communities became
established in Vancouver, Winnipeg, Toronto and Montreal. By 1960, 40 per cent all Portuguese
migrating to Canada, settled in Toronto. (Higgs, 1992, p.9). Between 65 and 70 per cent of the
Portuguese living in Toronto were from the Azores (Texeira, 2003, p.19).

Many Jews fleeing persecution and poverty in Eastern and Central Europe settled
in Winnipeg, Montreal and Toronto. Within the first two decades of the twentieth century the rate
of Jewish settlement in Toronto increased by as much as 1000 per cent. By 1931, Jews were the
largest non-British group in Toronto, followed by the Italians. During the first half of the twentieth l
century, Jews were consistently “the only non-British ethnic group with more than 5 per cent of the
city’s population” (Siemiatycki et al. 2003, p. 337). By the 1950s, Toronto was home to over
59,000 Jews and represented about 5 per cent of the city’s population.

Another major feature of these groups is that they are considered to be
institutionally complete, or highly developed ethnic polities. As I indicated earlier, ethnic polities
generally consist of a variety of voluntary organizations, and provide a rage of social, cultural or
political services to meet the needs of the members of the communities. Another significant
aspect of the ethnic polity is the publishing of newspapers. The major longstanding publications
produced by these polities are considered in this study. Ethnic publications not only articulate the
interests and concerns of the group, I restate that they have the potential to be tools to mobilize the

community to political action.
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4. Data collection and Methodology

As stated in the introduction, the federal election campaign between November
2006 and January 2006 is the cross-sectional panel of time being considered for this exploratory
research. The study is largely qualitative and employs a content analysis of three ethnic media —
the Italian publication Corriere Canadese (Canadian Mail), the Portuguese weekly paper Sol
Portugués (Portuguese Sun) and the weekly English language publication targeting the Jewish
community, The Canadian Jewish News (CIN). Atrticles from Corriere and the CIN were
obtained from the Metro Toronto Reference Library in Toronto. In the case of Sol Portugués,
permission was granted by the editor of Sol Portugués Publishing Inc. for copies of relevant issues

to be made for the purposes of this research project.

Given that the papers selected for this project target three different communities,
and vary in size, frequency of publication and approach to the coverage of the election, I will
provide a brief description of each publication. Table 1 presents a brief summary of the data
collected. I will elaborate on samples of data collected and provide an analysis by applying the
models of analysis and theoretical frameworks presented in the literature review. I will conclude
with an overview and analysis of the findings and propose directions for future research on the

question of ethnic/immigrant communities and political integration.

Name of Publication Circulation data | Frequency of Approximate No. of
(No. of copies ) Publication articles obtained for
analysis
Corriere Canadese 30,000 6 days per 115
week
Sol Portugués 12,000 Weekly 19
The Canadian Jewish 50,000 Weekly 16
News

Table 1: Summary of Data
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Collecting data poses a challenge especially when the media selected for analysis
are published in three different languages. A manual selection of articles was based on a
combination of manifest coding or the number of times a specific word or phase appears in the text
(see Table 2). Manifest coding, however, does not take into consideration the various connotations
of words and phrases. For this reason, latent coding, or the implicit meaning of the text is taken
into consideration (Neuman, 2006). Utilizing latent coding, I selected articles based on references
to concepts arising out of the literature review. Hence, articles were perused in order to ascertain
the opinion leaders of the group, information on the political behavior, voting trends,

transnational linkages exhibited through Media of Diaspora, as well as to determine major

campaign issues.
List of key words and phrases
English Italian Portuguese
election / federal election Elezioni / Politiche Eleigoes / eleigoes federais
Election campaign Tornata / campagna elettorale | Campanha eleitoral
Vote / voters Voto (alle urne) Votos / votar

Liberals, Conservatives/ Tori, | Liberali, Conservatori (Tori), | Liberais, Conservadores, NDP

NDP Ndp
Debate Dibattito Debate
Election results Risultati Resultados eleitorais

Table 2: List of key words and phases
The words and phrases in Italian and Portuguese are not necessarily a direct
translation of terms and concepts in English, but serve as a guide to maintain consistency and

integrity of the data. Table 2 indicates the key words in English, Italian and Portuguese.
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The position of articles within the paper is also significant. Fleras (2003) points
out that the special arrangement of a pyramid conceptualizes the arrangement of print news.
Printed articles are arranged in relation to other articles so that the most important piece is placed
at the apex, or beginning, and the lesser closer to the base or bottom. This observation is essential

to the assessment of the prominence of coverage of a particular candidate or party.

The point of view of the researcher is key to the analysis of coverage in ethnic press.
I assume the position of an outsider- not belonging to any of the communities targeted by the press,
and I make the assumption that the coverage in ethnic press is filtered, that is, it focuses largely on
the community. I also assume that ethnic press provides value added coverage or information
from a unique perspective in addition to presenting a translated version of coverage available in

mainstream press.

Visual data plays an important role in the analysis. These include pictures of incumbents
or candidates as well as ad campaigns by the political parties. Visual content is also important to
understanding how candidates and their parties solicit voter support, and may include political
campaign advertisements and photo opportunities. In the context of the research, the images may
be standard, that is, the advertisements are virtually the same as those used in mainstream media.
Tailored or customized images are those that specifically target the community. These images
may include graphics and text, logos, and other visual data that may not be observed in political

advertisements in mainstream press.

As I analyze the visual and textual data, I will make reference to four main concepts
borrowed from theories of the construction of political reality as proposed by Kraus and Davis

(1976). These concepts explain how political candidates are portrayed in media, and how
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coverage may make or break their chances of securing votes. Media can be a tool to create or
construct a political reality by “defining activities and events, molding and shaping a variety of
images” for its audience (Kraus and Davis, 1976, p. 210). For the benefit of those who are not on
the scene of a particular event, media can (re)shape events so that those in the audience have a
different perception from those who were at the scene of a given event, and thereby, construct
political reality. Reports may be negative or misleading or positive and favourable. In the
following section, I will highlight briefly four concepts that create political reality. These are
image, status conferral, pseudo events and agenda setting.

The impact that image has on behaviour underpins political reality. In other words,
an individual’s political behaviour may be in response to political images, which in turn,
stimulates the perception of a certain reality. For example, if a particular candidate is granted
more exposure than other candidates in the press, it may appear to the audience that he or she may
be the prime candidate. Image formation takes place in several stages; the dissemination of the
message, the alteration of the image, and the change in behaviour. What an individual holds to be
true or real is what has been retained through these processes, and may stimulate the individual’s
perception of a certain reality.

Coverage may have the power to confer status on certain candidates. This is done
by focusing on their acts and various concerns. Status conferral may occur particularly through
the media endorsements of political candidates through editorials and the legitimizing of specific

issues.

Pseudo events framework refers to creating, staging and reporting events to
capture the attention of the media. It is also very important in conferring status on an individual or
candidate. The reporting of such events, increases the visibility of the candidate and is also
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instrumental in conferring status. Status conferral is correlated to name recognition- which is also
necessary for election to office. The event may be manufactured in a number of ways; it may be
planned or incited, it may be reported or reproduced, it may be self-serving or designed to be a

self —fulfilling prophecy. It is generally accepted that mass media in their totality can create reality
about individuals and events, however, it is difficult to ascertain the extent to which such realities

are accepted, acted upon or sustained by a particular community, or society at large.

The ability to influence thoughts on certain issues is called ‘agenda setting’.
Studies of content of political news in press as well as news magazines and television and surveys
of the individual’s views on the major issues covered find that there was a correlation between the
attention paid to particular issues and the level of importance assigned by those in the community
who were exposed to the media. However, it may also be that the audience set the agenda and the
media responded (Williams, 2003). The biases or slants in coverage — editorializing- may provide
answers to the questions about what is, and who sets the agenda.

I will apply these concepts to the analysis of ethic press coverage of the various
candidates because it a fair assumption that candidates link increased visibility to their chances of
being successful in the election campaign. I suggest that ethnic press can create a certain reality by
“defining activities and events” as well as “molding and shaping a variety of images” for its

audience (Kraus and Davis, 1976, p. 210).
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5. Ethnic Press Case Studies
Case Study 1: Corriere Canadese (Canadian Mail)

Founded in 1954 by the Daniel Iannuzzi, a Canadian of Italian heritage who was
born in Montreal, Corriere Canadese is perhaps one of the most recognizable news media on the
Greater Toronto Area (GTA) media landscape. It is said that the story of the Italian community is
told in the pages of the Corriere Canadese. lannuzzi understood that the newspaper was to serve
as a cultural bridge between two different realities- Italian and Canadian, and gave a voice to the
Italian community (Nicaso 2001). At present, approximately 30, 000 copies are circulated six
days per week.

Approximately 115 articles were collected between December 1, 2005 and January
25,2006. Roughly 25 political advertisements were collected; 44 per cent of the ads were placed
by the Liberal Party which included not only standard Liberal ads, but ads endorsed by the Liberal
party featuring various Italian Canadian candidates. The Conservative party captures 40 per cent,
and the remaining 16 per cent, by the NDP. The data includes two advertisements placed by
Elections Canada providing basic voter registration information in Italian.

The publication appears to be a scaled down version of main stream press in terms
of its general layout and style. I have categorized the coverage of the election campaign in the
Corriere into three distinct categories. The first refers to the coverage of the campaigning of the
major federal parties. The first three pages of the publication are largely dedicated to coverage of
key campaign promises such as reduction of the GST, child care, health care and the challenges of
wait times, the various scandals that buffeted the Liberal party, opinion polls and reaction to the

elections debate.
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The second category refers to the campaigning conducted by the various parties in
the paper. This campaigning was in the form of articles submitted by various candidates of the
political parties at the invitation of Corriere Canadese. The open invitation was to be managed
directly the political parties; in other words, the parties were responsible for the content of their
submissions (Corriere Canadese. 2005, December 7 p. 2). The Corriere appears to strive for a
brand of coverage that presents equal opportunity and space to the major parties to present their
respective platforms in Italian to the audience. The Liberals, Conservatives and New Democrats
appear to be equally represented among the articles submitted by candidates representing the
parties and interviews with key political figures. In response to the Corriere’s open invitation to
the various political parties to submit articles on their respective political party platforms, the Bloc
Quebecois, Green Party and other lesser known parties such as The Family Coalition,
Marxist-Lennist Party, Libertarian Party and Marijuana Party contributed articles on their
platforms. In this respect, as the uses and gratification model suggests, the publication may be
responding to the needs of its audience to understand the range of political parties, and assumes
that this information is needed so that an informed decision — political activism can take place.

The third category of coverage, in my view, presents a clear picture of the election
campaign as it relates to the Italian Canadian community. This brand of coverage underscores the
key elements of the uses and gratification model. This coverage profiles the Italian Canadian
candidates and the ridings they are seeking to represent. Reference is made to electoral maps from
Elections Canada and other data appearing mainly in those articles highlighting the performance
and the achievements of Italian Canadian politicians.

Several texts on Canadian politics point out the under representation of women at

various levels of government, and in politics (see, for example, Brooks, 2004; Crosby, 2005). The
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Corriere features the careers of two Italian Canadian women — Judy Sgro and Maria Minna —
highlighting the challenges they faced as women in launching their political careers in a “cosa da
maschi” (men’s world), and suggests that attitudes are changing to acknowledge that women can
also sit at the table of government (See Figure 1). The women take pride in their activism, political
involvement and in being representatives of the Liberal party. They express anticipation at the
opportunity of representing the York West and Beachers-East York ridings, respectively. There is
a recognition of the low participation levels of women in politics. This article celebrates the
achievement of these women and presents a very favourable image of power and prestige as
having battled against all odds to achieve their political status. This favourable portrayal is also
important in constructing political reality. By profiling these women, they enjoy the status
conferred upon them as being legitimate candidates, having received endorsements by virtue of
such press coverage.

The coverage filtered those ridings where Italian Canadian candidates are
campaigning, however specific attention is paid to high profiled ridings. The highly contested
riding of Etobicoke-Lakeshore is described as a “teatro” (theatre), a “feudo™ (feud) and a “sfida”
(challenge or match) because the Italian Canadian Tory (Conservative) candidate John
Cabobianco would face an electoral battle of epic proportions, among other opponents, the
Liberal “star” and “I ‘enfant prodige ” Michael Ignatief (Corriere Canadese. 2006, January10 p.3).
The adjectives chosen to describe this confrontation encapsulate the political controversies
surrounding the parachuting of Igniatief into this riding. In some respects this coverage conveys a
positive image of the Italian Canadian candidate as one who is up to the challenge. Other ridings
featured include Mississauga — Cooksville where the veteran Italian Canadian Liberal incumbent

Albina Guarnieri who has held the seat for 18 years, competes against other candidates including a
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fellow Italian Canadian Carl de Faria (Corriere Canadese. 2006, January 13 p.3). This profile
underscores the longevity, continued activism as well as builds the prestige of Italian Canadian
politicians.

Value added coverage includes a break down of the Italian Canadians who
represent the various political parties. There is also a marked increase of twelve candidates up
from the previous elections held in 2004, making a total of 46. The number of Italian Canadian
candidates increased by about 35 per cent over the last federal elections in 2004 — which may be
considered as a testament to the political participation and activism of the community on a whole.
Of the 46 candidates, 37 per cent represent the Liberal party, 30 per cent, Conservative and the
remaining 33 per cent is divided among NDP, Marxist- Leninist, Bloc Quebecois and Independent.
Commentary also points out the overall low participation levels of female candidates. These
statistics demonstrate the political diversity of Italian Canadian politicians.

The Corriere points out that although Liberals have enjoyed a solid backing by the
ethnic vote, things are changing. In Québec, there is a marked surge in ethnic support for the Bloc
and the Conservatives. In the article entitled “Bloc fa la corte agli etnici, Il Bloc ed I Conservatori
corteggiano il voto etnico” (The Bloc woo ethnics, The Bloc and the Conservatives court the
ethnic vote) points out that with reference to Québec, changes in the approach by Parizeau
initiated since 1995, after recognizing power of the ethnic vote, and the anger against the Liberals
fueled by the Gagliano affair, are contributing factors. (Corriere Canadese. 2005, December 13
p.2). Italian Canadian candidates are represented across the political spectrum and there has been
a marked shift in party loyalties. I suggest that this has implications with respect to the question of
an ethnic vote which has been favourable of the Liberal Party. The Corriere signals the end of an

era in which, judging by the candidates and opinion polls, “dire italocanadese e dire liberale era la
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stessa cosa, or quasi” (saying Italian Canadian and Liberal meant the same thing, or almost).
There is also a sense that the Italian Canadian monopoly of Parliament Hill may be coming to an
end (Corriere Canadese. 2006, January 18 p.1). During the campaign period, coverage pointed
out that the Liberals are in crisis and identified Liberal Italian Canadian candidates in Ontario who
run the risk of not being re-elected (See Figures 2 and 3). This may have been an alarm to rally
members of the community to support these and maintain the representation of Italian Canadian
politicians on Parliament Hill. Should the community members decide to support these candidates,

they would inevitably be voting Liberal.

The post elections coverage acknowledges Harper’s victory, and lists those Italian
Canadians who are elected to the House of Commons and those who are not successful. This data
indicates that 13 of the 46 Italian Canadian candidates were elected (See Figure 4). This election
result is a possible backlash resulting ﬁdm the issues arising from sponsorship scandals and the
implication of a prominent Italian Canadian politician, Alfonso Gagliano. It also signifies a blow
to the dominant Liberal Italian Canadian presence. It is also noteworthy that the Italian Canadian

women Sgro and Minna, are listed among those who were successfully elected to Parliament.

The articles collected contain virtually no coverage on political events or issues
salient in Italian community, per se. There is no discernable voice of the polity such as an
individual or a specific community organization that is identified as articulating or advocating the
needs of the Italian community. Rather, coverage of the elections at the local level focuses on the
major party platforms, the performance of the Italian Canadians candidates and general voting
trends of the community. The coverage conveys a sense of pride in the level of political

engagement and activism by members of the Italian Canadian community. It also appears to
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celebrate Italian Canadian political achievements. This brand of coverage is consistent with the
uses and gratification model. By projecting a positive image of the accomplishments of several
candidates, the coverage seems to obfuscate any references to the negative images that may have

been conjured up as a result of the sponsorship scandal.

The use of manifest and latent coding led to the selection of an article covering the
visit of Gino Trematerra, a Senator from Italy, who visited Toronto and Montreal while the
Canadian federal election was in full swing. The senator is reported as making an appeal to Italian
Canadians, “gli emigrati” (the émigrés), regarding the law he voted in favour of granting Italians
living abroad the right to vote (Corriere Canadese. 2006, January 12 p.3). The appeal to the
Italian Diaspora demonstrates that the home country seeks to build transnational linkages with
nationals living abroad. The linkages represents the conferral of power in the form of voting
rights and the power to impact politics of the home country. The senator’s visit focused on
Toronto and Montreal. This may be as a result of the significant concentrations of Italian
Canadians in these urban areas. I also suggest that the Senator may have recognized the political
activism and engagement of Italian Canadians and sought to harness this political power to
influence the politics of the country of origin. The data obtained for this study provided virtually

no evidence of any other demands with respect to Canada —Italy relations that may be a significant

election issue.
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Figure 3: Breakdown of total number of candidates per party and the distribution of Italian Canadian
candidates (Corriere Canadese. 2006 January 7 p. 16)
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5.2  Case Study 2: Sol Portugués (Portugese Sun)

Portuguese media play an important role in the community. Newspapers published
in Toronto include Novo Mundo (New World) from 1970 to 1973, and Comunidade (Community),
which was published from 1975 to 1979. These papers provided its readership with a Portuguese
perspective on life in Canada by highlighting the experiences of various members of the
community, as well as encouraged the submission of literary works such as poetry and prose.
Some editions of Portuguese press contained few articles with Canadian content, while others
made attempts at providing a Portuguese perspective and commentary on Canadian life (Higgs,
1982). To date, the Sol Portugués has been in existence for about a quarter of a century. It is one
of the longest surviving papers in the community. Copies of the articles for this study were
obtained by permission from Sol Portugues, Inc. This company publishes and circulates 12,000
copies on a weekly basis. The publication targets the concentration of Portuguese speaking
residents in the approximate area of Kensington Market to Ossington and Dundas-Bathurst and it
comprises the largest Portuguese community in Ontario. The Davenport riding lies within this

area (see www.cbc.ca/canadavotes/riding/122/ ).

Approximately 15 articles were selected from Sol Portugues over a six week period
starting from December 2, 2005 and ending on January 27, 2006. The three major parties are
represented in campaign advertising especially in the January 20, 2006 edition of the paper — the
last edition before the January 23, 2006 elections. I have observed two main approaches to the
coverage of the election campaign. On one level, there is the coverage of highlights of surveys
and opinion poll results on the support for the major political parties. The second level of coverage

focuses on the local campaign in the Davenport riding.
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The three major political parties are represented in advertisements translated into
Portuguese. [ estimate that the Liberal party captures just over 60 per cent of advertising space
and is featured more prominently — usually within the first few pages in the Sol. The NDP
advertisement represents about 25 per cent, while the Conservative party rounds off the remaining
+ 10 per cent. Two half- page advertisements in Portuguese sponsored by Elections Canada
provides basic information on voter registration. Besides the advertisements by Elections Canada,
the Sol includes call outs or blurbs with the message in Portuguese that voting is not an
obligation; voting is a civic duty. In so doing, this message from the Sol appears to mobilize the
community to participate in the elections.

With specific reference to the campaign at the local level, coverage focuses
largely on Mario Silva’s campaign. So! reports on the opening of Silva’s campaign office (Sol
Portugués. 2005, December 9 p. 16) and the launching of Silva’s campaign such as the invitation
for children to receive toys and the presence of Santa Clause at Silva’s campaign headquarters, and
food collection for the homeless (Sol Portugués. 2005, December 2 p. 1, 5). Pseudo events are
vital to the construction of political reality since they elevate the political image of the candidate.
This event provides members of the community and Silva to be photographed, and, thereby,
constructs an image and status as a candidate or representative who is well known and enjoys the
support of the community. The coverage confirms Silva’s status as the first Portuguese Canadian
to have been elected to the House of Commons. Silva refers to this achievement and expresses
confidence that people will vote for him, since a majority of Portuguese have not forgotten that he
was the first Portuguese — Canadian to achieve Ottawa.

With only three days before the elections, the front page of Sol highlighted the

“electoral battle” looming between two Portuguese Canadians: Liberal incumbent for the
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Davenport riding, Mario Silva and Theresa Rodrigues of the Conservative Party (See Figure 5).
The coverage raises the profiles of both Portuguese candidates by virtually filtering out coverage
of the campaigns of other candidates. Rodrigues is placed on equal footing with Silva, even
though she does not appear to have the equivalent in political experience. However, this coverage
bestows her with prestige and legitimizes her candidacy.

Campaign advertisements for Silva and Rodrigues demonstrate two strategies to
appeal to the Portuguese voters (See Figures 6 and 7). The strategies are to first highlight the
standard accomplishments and promises of the party, and secondly, make a tailored or specific
appeal to the Portuguese electorate (see Sol Portugués. 2006, January 20 p. 4, 7). Silva’s ad lists
campaign promises and accomplishments that appear in much of the Liberal party ads such as
investments in healthcare and the lowest rates of unemployment in about thirty years. The ad
includes the admonition that voters make a definitive choice for “nossa communidade” (our
community), which may refer the Davenport riding, or, it could also refer specifically to the
Portuguese community. I would opt for the latter interpretation, given that the advertisement also
encourages voters to vote for the “a unica voz Luso — Canadiana no Parlamento Federal do Canada”
(the only Portuguese —~Canadian voice in the federal parliament of Canada).  Rodrigues’
advertisement also lists highlights of the standard Conservative platform such as a reduction in the
GST, more jail time for gun crimes and a more fair immigration system. She also points out that
she was the candidate in Davenport who respects “os valores familiares tradionalmente
Portugueses” (the Portuguese traditional fémily values). Thus, both candidates make a specific
appeal to the community , and in so doing solicit the ethnic vote for support.

The coverage of the election campaign does not include references to scholarly

research; there are virtually no maps, charts or graphs to provide a demographic profile of the
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riding. Notwithstanding, Silva and Rodrigues identify two key issues that affect the political
participation of the community; eligibility to vote, and voter apathy. Even if anecdotal, this
value-added commentary provides general observations on the political engagement of the
Portuguese community during the elections.

Silva comments regarding the evolution of the Portuguese in Canada, and admits
that there are still many Portuguese Canadians that are unable to vote. He also pledges to continue
fighting so that all Portuguese who could, would become Canadians. He also expresses frustration
at having fought so hard that they can become Canadiahs, only to hear some say that they do not
know if it is worth it to vote. Nevertheless, Silva appears very confident in his ability to win and
reiterates that in the Davenport riding, many Portuguese recall that he was the first —ever
Portuguese Canadian to be elected. On the theme of political participation, Rodriques points out
that there are two extremes in the community; those who do not vote, and those who always vote
Liberal (Sol Portugués. 2006, January 20 p. 9). This statement hints at a strong ethnic vote
support for the Liberal party. As a Conservative, she seeks to challenge this pattern and advances
that if she were to loose the elections, it would not be for lack of enthusiasm, rather, it would be
because many still believe that their vote does not count (Sol Portugués. 2006, January 20 p. 11).

One of the major themes surfacing in the coverage of the election campaign in the
Sol is the issue of the political attitudes of the community in general. According to the uses and
gratification model, coverage of the community in heritage language press may acquire insight
into self. The coverage emphasizes the political behaviour of the community in general, which has

been characterized either as apathy and the feeling that the individual’s
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vote does not matter, or loyalty to the Liberal party. Editorials add further commentary on voter
attitudes and the electoral process. By way of illustration, the article “Mitos Eleitorais”
(Electoral myths) takes a humorous look at attitudes to elections (Sol Portugués. 2006, January 6
p. 16) . The article suggests that the Conservatives are not to be feared; Steven Harper’s breakfast
does not consist of little children, and those who do decide to vote Conservative are humans -
made of flesh and bones- with the same pressures, doubts and feelings as other people. Readers are
warned of false voting information in some community publications that appear to be official, and
promote Liberal candidates to the exclusion of others. This commentary appears to
counterbalance the prominence of the Liberal incumbent Mario Silva, and suggests that the
Conservatives are a legitimate choice. More importantly, it enjoins the readers to reflect critically
on the choices to be made as voters. Another article, “Resultuados eleitorais confirmam
necessidade de mudanga” (Election Results Confirm the Need for a Change), suggests the need to
reform the representative form of the present electoral system to a system that favours proportional
representation and encourages the reader to press for a change in the political system of the country
(Sol Portugués. 2006, January 27 p. 16). Such commentary seems to be motivational and
challenges the political status quo.

The coverage of the election campaign in the Toronto Star paid particular attention
to the “ethnic vote.” The January 19, 2006 edition of the Star ran an article entitled “Liberals lose
ethnic support,” in which there was an attempt to capture the political viewpoints of several
communities as to what were the key election issues. The article features comments from editors
of various ethnic press. The assistant editor of the Sol, Vasco Evaristo, is quoted in the Star as
stating that Portuguese Canadians are dissatisfied with the Liberal government, however, the

article offered no explanation for this dissatisfaction. Notwithstanding Evaristo’s observation, the



results of the elections seem to prove otherwise. Mario Silva, the Liberal incumbent was
re-elected to represent the Davenport riding, securing almost 52 per cent of the votes; Gord Perks
of the NDP captured almost 33 per cent, while Rodrigues of the Conservative party, almost 11 per
cent. It is clear from the results that the Liberal party retained popular support (Sol Portugués.
2006, January 20 p. 12). Two Portuguese Canadians competed to represent the Davenport riding,
however, it would appear from the results that if indeed the Portuguese Canadian vote weighed
heavily in deciding which of the Portuguese Canadian candidates would best represent the riding,
the margin of victory suggests that the vote may be in favour of the Liberal candidate.

The coverage filtered out other ridings where there may potentially be a number of
significant Portuguese residents. Murdie and Teixeira (2003) point out that there are two
emerging Portuguese settlement patterns. Resettlement is observed in the northwest Toronto, and
there is a growing Portuguese community in the City of Mississauga. However the articles
obtained for analysis contained virtually no coverage of, or reference to other ridings with a
significant Portuguese Canadian electorate or other Portuguese Canadian candidates.

The use of manifest and latent coding also surfaced articles covering the
presidential campaign in Portugal that coincided to a large extent with the Canadian federal
elections. My research focused on coverage of the federal election campaign in Canada; I found

virtually no evidence to suggest that there were bilateral relations between the two countries that

would make for an election issue.
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5.3  Case Study 3: The Canadian Jewish News
The major newspaper serving the Jewish community is the weekly publication, The
Canadian Jewish News. From cover to cover, The Canadian Jewish News, regularly features
stories connected to Israel, and advertisements of Jewish schools, services and community events.
There are often several references to the Jewish Diaspora. According to The Canadian Jewish
News website, the paper is the largest in circulation in the Jewish community with a circulation of

about 50,000. The website confirms that the paper covers issues relevant to the community via

correspondents stationed across Canada and Israel (See www.cjnews.com/about/default.asp ).

Articles were obtained from archived CJN papers at the Metro Reference Library
in Toronto, and span over a six week period between December 1, 2005 and February 2, 2006.
About 20 articles were selected for analysis. The data collected includes two ads sponsored by
Elections Canada providing voter registration information. The Liberal party was the only one
observed to have placed campaign advertisements in this publication. These ads appeared in the
January 5, 2006, January 19, 2006 and January 19, 2006 editions of the CIN. Liberal campaign
advertisements obtained comprise three full page ads and two one-quarter page ads featuring Ken
Dryden, the Liberal incumbent for the riding of York Centre and his negotiations with the Israeli
government on the subject of pensions.

The engagement of the Jewish electorate is the subject that grabbed the headlines in
the December 1, 2005 edition of The Canadian Jewish News. This report announces the formation
of a new “multipartisan organization” aimed at “encouraging participation directly in the political
process”. Josh Cooper, the Executive Director of this is organization- Canadian Jewish Political
Affairs Committee (CJPAC)- is quoted as stating that the Jewish community “has fallen asleep at

the switch and [is] not politically engaged”. For this reason, the CJPAC works to encourage
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community members to join whatever party they prefer, and work the candidates and generally
participate in the political process.” Cooper affirms that the organization will “plan educational
events, workshops to train grassroots advocates, education in letter writing and other elements in
the political process” (The Canadian Jewish News. 2005, December 1 p. 1, 53). This article is
important for two main reasons; first, it underscores the various means by which community
members can be politically engaged. Secondly, it demonstrates how community organizations are
implicated in facilitating grassroots political activism, and utilizes ethnic press to prominently
announce and inform the community of these new initiatives.

Staff Reporter, Ron Csillag’s article “Jewish voters weigh familiar issues”
formally inaugurates the coverage of the election campaign in the CIN and identifies the
organizations Canadian Jewish Congress and B’nai Brith as being responsible for issuing guides
highlighting the national and local candidates engaged in, among other issues, the fight against
anti-Semitism, citizenship revocation and war criminals, and funding for Jewish schools are
reported (The Canadian Jewish News. 2005, December 8 p. 3, 14)

These two organizations play a very important role in the community. According
to the Canadian Jewish Congress website, this organization’s mandate includes the protection of
the “security, status and rights of the community” and “advocates on behalf of Canadian Jewry”

(see http://www.cjc.ca/template.php?action=history&Language=EN). The B’nai Brith’s role is to

promote peace and to fight anti-semitism. It is also recognized for its activism in the community at

large (see hitp://www.bnaibrith.ca/aboutus.html). On the subject of Canada — Israel relations, the

article pointed out that the Canada-Israel Committee would also produce a guide to indicate to
voters the bilateral relations between the two countries, and Canada’s voting record at the United

Nations. This committee identifies itself as the official representative of the community on issues
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pertaining to Canada-Israel relations (see http://www.cicweb.ca/aboutcic/). The CIN has

confirmed and legitimized the status of these entities to relay voting information to the community.
I suggest, therefore, that these entities act as opinion leaders in the community.

The reporter affirms that the coverage would highlight or filter the ridings with
high concentrations of Jewish voters and Jewish candidates. It will also include insights on
Jewish voting patterns. Scholarly contributions from Morton Weinfeld, a sociologist at McGill
University, provides some basis for assumptions made about Jewish voters. On the question of
Israel as the fulcrum issue for Jewish voters, and the notion that Jewish voters tend to vote for the
Liberal Party, Weinfeld is quoted as suggesting that there is no clear evidence that Jewish voters
are influenced by a party or candidate based on their support of Israel. Furthermore, Weinfeld
asserts that although there is the perception that Jewish voters tend to vote for the Liberals, there is
no consistent data on Canadian Jewish voting patterns. However, it was clear from Csillag’s
article, that the question of Canada — Israel relations is a salient topic. Sociologist Mormnton
Weinfeld is quoted as stating that on the question of supporting Israel, the Liberals and
Conservatives “are seen as reasonably supportive” and that under Paul Martin, “there is a
perception that the Liberals...have been more sensitive to the Jewish community’s concern on
Israel.” Morton is also quoted as stating that “some pro-Israel Jews vote for the NDP” but these
are not basing their support on the NDP Middle East Policy. Coverage includes references to
speeches made at events attended by Prime Minister Paul Martin on the subject of Canada — Israel
relations. The reporting of such events is relevant to the construction of political reality. This
coverage has to a large extent been positive and I suggest that it has contributed to the Liberal

Party’s image as being supportive of Israel.
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The CIN provides value added insight on voting patterns of Canadian Jews in
Toronto by comparing the political attitudes of Jews in Québec. Canadian Jews in Québec see the
Liberals as their only choice “either because they support the party or because there is no other
party, from their point of view to vote for” (The Canadian Jewish News. 2006, January 5 p. 17).
Conversely, in Toronto, in the ridings with significant Jewish populations, the vote could either
be Liberal or Conservative- the decision could be made by the Jewish vote.

The coverage of the federal election campaign in the CIN focuses on those ridings
with the largest concentrations of Jewish electorate. These ridings, most of which are considered
to be affluent, include Thornhill — which is identified as the largest Jewish riding, Richmond Hill,
Eglinton-Lawrence, Willowdale, York Centre and St. Paul’s. The articles focus on the campaign
as it unfolds in each riding. The coverage of each riding follows a pattern whereby candidates
from the various parties are challenged with three categories of issues. The first deals with the
standard party platforms on issues affecting the society at large such as urban violence,
investments in social programs and health care. The second category deals with specific issues
affecting the Jewish community on the local level, and the third category highlights the
relationship on an international level, or foreign policy of the parties towards Israel and the
Canada’s policy on the Middle East. I find that the coverage focuses primarily on the second and
third category of issues.

At the local level, the key issues are funding for Jewish day schools and combating
anti-Semitism. Fighting anti-Semitism on the local level is closely linked to the attitude of the
candidates and their respective party’s record on its relationship to Isracl. The label “Friend of
Israel” (The Canadian Jewish News. 2006, January 19 p. 14) describes those candidates who are

not of Jewish ethnicity and who demonstrate a pro-Israel stance. This creates the image of being in
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solidarity and supportive of policies favourable toward Israel. The Liberal and Conservative
candidates appear to be more knowledgeable than the other candidates on Canada’s voting record
at the United Nations on actions concerning Israel. It would appear that the Liberal and
Conservative candidates are featured more prominently and seem well versed on the issues of

importance to the Jewish communities.

There are five main observations arising from the election results in the ridings with
high concentration of Jewish voters. First, the Liberal campaign appears to resonate well with the
Jewish communities. The data I have obtained indicates that it is the only party to post campaign
ads in the CJN. The ads are specifically tailored to address the agenda set by the community with
respect to Canada — Israel relations. In addition to the standard key points of the Liberal platform,
campaign advertising feature Liberal Members of Parliament of varying ethnicities who identify
themselves as “Liberal Parliamentarians for Israel.” This relationship is further cemented with the
juxtaposition of the Star of David and the Maple Leaf. This custom designed advertisement
presents a powerful image of solidarity. It features Liberal incumbents in ridings with significant
concentrations of Jewish voters. The Liberal Parliamentarians featured include those who are
Jewish and non-Jewish. The advertisement also highlights the actions taken by Canada at the
United Nations in support of Israel, bilateral agreements, as well as assistance to Palestinians (see
Figure 8). The advertisement emphasizes excerpts from Paul Martin’s speech made to the

Assembly of Jewish Leaders and pin points the “shared values” between the two countries.

Secondly, the election results may demonstrate the political maturity of the
community. Bancroft et al (1990) examine the question of political participation of visible

minorities, and explore the realities of ethnopolitics, or the manner in which the ethnic vote is
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secured. The researchers note that where a candidate for political office may not be a member of
the ethnic community he or she is seeking to represent, he or she may have to find further means of
appealing to the ethnic vote. However, no candidate can depend solely on his /her ethnicity.
According to Richard Gwyn, a respected journalist, ethnopolitics is a necessary process of social
maturation experienced by ethnic communities. This maturation is manifested in two stages: first,
ethnic groups gain the confidence to vote for and/or support their own. In the second stage, the
ethnic community exhibits maturity by voting for, or supporting a candidate because of his/her
merits and/or qualities rather than ethnicity (Cited in Bancroft et. al., 1990, p. 87).

Post elections coverage highlights the success of non -Jewish liberal incumbents in
ridings with high concentrations of Jewish voters, and points out that Jewish Conservative
candidates were “soundly defeated.” Susan Kadis, Liberal incumbent for Thornhill, and a Jewish
Canadian is quoted as stating that while “it is important to have voices representing Jewish and
other ethno-cultural groups, you don’t have to be Jewish to bring forth the issues.” The third
observation refers to Jewish voter preferences. Bernie Farber, CEO of the Canadian Jewish
Congress, suggests that Jews have voted Liberal, but also notes that the community is not
monolithic. Farber also points out that Jewish Conservatives who ran in the election indicates that

party’s significant understanding of Jewish issues and concern (The Canadian Jewish News. 2006,

February 2p.3 5).
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Figure 8: Liberal Party ad campaign featuring Liberal Parliamentarians for Israel and Bilateral as well
as International pro-Israel initiatives (The Canadian Jewish News . 2006, January19, p. 21)
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The fourth observation concerns the CIN and its role as Media of Diaspora. This
framework uncovers the transnational ties that are maintained by ethnic media. The importance
of The Canadian Jewish News to the Jewish community in fulfilling this role cannot be
underestimated. Schoenfeld, Shaffir and Weinfeld (2006) point out that this paper, by its regular
feature of articles, notices, and advertisements, it links the Canandian Jewry to Israel. The CJN
informs its readers of the political, cultural, and economic events in the Jewish state with
considerable detail. The authors advance that “[v]irtually each front page...either highlights or
includes stories connected to Israel” (p.278), thus, the CJN is an example of what Karim (2003)

terms Media of Diaspora.

The fifth observation refers to opinion leaders or the voice(s) of the ethnic polity.
The Social Influence or Two Step model underscores the role of opinion leaders in setting the
political agenda, informing the community, and, also of great importance to the Jewish
community, maintaining transnational linkages between Canada and Israel. Organizations within
the Jewish polity demonstrate their power in publishing election guides for the community and
setting the agenda of the elections. Leaders of political parties, incumbents and other candidates
seem to be compelled to respond to questions on the policies of the Canadian government not
only towards the local community, but to the State of Israel, particularly in the international arena.
Moreover, these organizations establish and maintain transnational linkages. Schoenfeld et. al.
(2006) point out that the Canadian Jewish Congress (CJC) isan example of the congruence of the
national and the diasporic. This organization has a dual role: it advances the integration of Jews
into Canadian society and advocates before the Canadian governments. This organization was
founded in 1919, and, according to Schoenfeld et. al., “the Congress’ agenda has always mixed

an interest in Canadian issues with an interest in the Canadian role on the international scene”
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(Schoenfeld et al., 2006, p. 281). With the creation of the State of Israel, the organization has
“shifted its agenda away from national integration and toward stronger transnational ties” (Cited

in Schoenfeld et al., 2006, p. 281).

The CJN features the victory of the Conservative party and the fact that no there is
no Jewish representation in the new government. The B’nai Brith Canada is reported to have
issued the statement of its intention to “hold...politicians accountable for promises made and
polices articulated during the election period” (The Canadian Jewish News. 2006, February 2 p.
5). This statement confirms role of this organization as continuing to be the voice of the

community’s concerns.
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6. Summary of Findings

The selection of main publications circulated in the Italian, Portuguese and
Jewish communities present a sample base which varies in attributes such as style of journalism,
language and frequency of publication. Although editions of the papers such as The Canadian
Jewish News and Corriere Canadese are generally available at the Metro Toronto Reference
Library, not all editions published during the cross — sectional panel of time were accounted for.
The manual selection of articles may have also increased the chance of human error in
overlooking samples for the study. Nevertheless, I contend that a large percentage of articles

obtained for analysis — an approximate total of 150- were adequate for the exploratory research.

The major research goal of this paper is to determine the role ethnic press plays in
fostering immigrant political integration. Immigrant political participation may be summarized
as the expression of political interested and / or making political demands. This question
embodies two components; first, I examined the extent to which ethnic press facilitates —
promotes, encourages or mobilizes- the civic engagement of the community during the
cross-sectional period of time that constitutes the federal election campaign 0f 2006. Secondly, I
sought to understand the extent to which political parties campaigned in ethnic press as a means

of capturing ethnic votes.

The research employed models of communicating political information- namely
the Social Influence or Two-Step Model, the uses and gratification model and Media of Diaspora
framework. I have chosen these theoretical frameworks because they are among other
frameworks developed to conceptualize and analyze the impact of mass media and (political)

communication on audiences. I hypothesized that these frameworks would also have currency
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with respect to ethnic press. My definition of coverage of the federal election campaign in ethnic
press placed emphasis on those articles that shed light on immigrant political participation and
engagement. The articles for analysis were obtained by employing qualitative research
methodologies, namely a content analysis, in which manifest and latent coding techniques
identified articles pertinent to the study. I have utilized concepts derived from theories of

constructing political reality to interpret the data collected.

I have indicated that the Social influence or Two Step model suggests that
political information is relayed to community members by individuals who are respected for their
knowledge, and thereby, have the power to influence the voting patterns of their audience.
However, I have expanded the definition of opinion leaders to include organizations or entities
within the community and in so doing, I have pointed out the various organizations particularly in
the Jewish community that are mandated to advocate on behalf of the community. They diffuse
information to guide the Jewish electorate to make electoral choices that benefit the community.
I also find that ethnic press itself may act as an opinion leader. My research has demonstrated
that the information it presents filters or relays specific political information to the community,

and may act as an authoritative voice on the political attitudes of the community.

The power of ethnic press has also been emphasized in the uses and gratifications
approach. This model underscores the ability of the press to present favourable images of the
political activism, empowerment, and builds the community’s self esteem. It also has the power
to symbolically reorder prestige and/or the pursuit of political power. This is evident in the way
ethnic press promotes and legitimizes candidates from the community. The coverage highlights,

profiles and celebrates the political achievements and political activism of ethnic political
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candidates. The emphasis on the positive achievements may eclipse any backlashes from
scandals in which other high profiled candidates from the community may be implicated. It also
prompts members of the community to be self reflective by airing the political “dirty laundry’ of
the community to point out attitudes that are not conducive to civic participation. It alerts its
readers to the general apathetical attitﬁde of the community towards the elections and takes
note of the shifting political climate that may threaten the re-election of candidates from the
particular ethnic group and immigrant community. My research findings also suggest that ethnic
press may clarify myths about elections, warn readers of unofficial political communication, and
highlight the opinion leaders of the community who provide further information on those
candidates who are sensitive to the issues affecting the community. It reminds its audience of its
civic responsibility. All in all, I suggest ethnic press provides information and attempts to

motivate or mobilize the community to political action.

One of the major themes surging from this study is the question of representation.
It may be true that several ethnic candidates may be featured in mainstream press, particularly
those in highly contested ridings. The uses and gratification approach as well as concepts from
theories of constructing political reality accentuate ethnic press as a tool for presenting an overall
positive portrayal of the communities political activism, raising the candidates’ profile, boosting
their image and conferring status as legitimate contestants, especially for those candidates who
may not have enjoyed such limelight in the mainstream press and who may be lesser known. Of
particular interest, is the focus on the political engagement / involvement of women from the
three ethnic groups featured in this study, and the positive coverage they received in their
community’s publications. The favourable coverage or reporting of pseudo-events includes

photo opps and the references to statements made during a politician’s speech. These factors
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may construct a political reality in which the candidate is perceived to be a legitimate choice.
This phenomenon was observed particularly in the Sol’s coverage of Mario Silva, and the CJN’s

multiple references to, and quotations of Paul Martin’s statements on Canada-Israel relations.

The Corriere, Sol and CJN all carry content on issues of relevance to the
homeland. I have pointed out that there was a specific appeal to the Italian Diaspora regarding
the right to vote. However, on the subject of Italian Canadian candidates campaigning for
representation in the Italian Parliament, Tony Carella of the National Congress of Italian

Canadians explains this phenomenon as follows:

“We don’t believe any of these people [candidates] [sic] have a right to say that they
represent the community. For the first generation who came here for a better life, one of
the things they miss least is Italian Politics. And as for the second and third generation,

no one cares” (Cited in Aguiar, 2006 p. 214).

The Sol simultaneously covered the Canadian federal election campaign and the
Portuguese presidential campaign and indicated voting information for both events. Aguiar
(2006) admits that there is a paucity of research particularly in the case of Portuguese living in
Canada. Portuguese living abroad were conferred the right to vote in presidential elections in
2001, but voter turn out is quite low. For a community of up to 375,000 across Canada, just over
8,700 registered but only about 975 actually voted (Aguiar, 2006, p. 213). Aguiar (2006)
further asserts that even though links to the country of origin are maintained, and there are
attempts to establish new ones through the activities of business people, community liaisons as

well as community journalists, however, in general, transnational practices are not common for

the Italians and Portuguese.
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The Canadian Jewish News is, according to my observations, the best example
of Media of Diaspora. This framework points out how ethnic press is instrumental in fostering
multiple transnational linkages between the community and the adopted homeland. The CJN
also makes several references to those institutions in the community that forger and maintain
transnational linkages. I have indicated that this press emphasizes stories related to Israel and
there are several references made to the Jewish Diaspora. I propose that this publication best
demonstrates the community’s ability to make demands and set the political agenda that have

bilateral and international foreign policy implications.

I hypothesized that given the political climate, other major parties could seize the
opportunity to achieve political inroads into multicultural ridings by campaigning in ethnic press.
I am somewhat surprised to discover that this is not the case. Overall, the Liberal party
advertising campaign dominated in terms of occupying a more prominent space in the
publications. There was more full page advertising in addition to smaller ads featuring Liberal
incumbents and this increased the party’s visibility. The Liberal Party campaign in The Canadian
Jewish News best exemplifies an advertising campaign that is cognizant of, and responsive to the
issues of most significance to the Jewish community, namely Canada-Israel relations bilaterally,
and in the international arena. This type of ad campaign was unrivalled by other political parties,
and is not observed in mainstream press. The campaign strategy of the Liberal Party as exhibited
in the case studies may partly explain the Party’s ability to maintain hegemony among ethnic
groups and immigrant communities. The decision for, or against advertising in ethnic press may
have been the result of executive decisions made by party strategists, or, perhaps ethnic press may
have exerted control over political advertising in favour of the Liberal party. My research has not

unearthed any answers to these questions. This may be a subject for further study.
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The question of the ethnic vote will now be addressed. The assumption can be
made that ethnic politicians campaign in ethnic press because they are appealing to their own
community for support. Politicians of other ethnicities who are seeking support from a
community may campaign on issues that resonate well with the communities. This may be true to
some extent, but it is vital to remember that even in ridings where there may be a concentration of
a particular immigrant or ethnic community, the members of these constellations are not
politically monolithic. The success of efforts to court the ethnic vote depends on ““a supportive
ethnocultural vote (in ridings where there is sufficient residential concentration of minorities) [sic]
and substantial voter turnout” (cited in Gerber, 2006 p. 106). This may partially explain why
less than half of the Italian Canadian candidates were successfully elected. In the case of the
Italian Canadian candidate Maria Minna, for example, her victory has been described as
“inaspettata” (unexpected) and she is depicted as being surrounded by supporters of various
ethnicities. This demonstrates that her campaign has appealed to a wide cross section of the
electorate (Corriere Canadese. 2006, January 25 p. 1,2). Mario Silva’s campaign made
specific references to his ethnicity and that of the community, however, it is interesting to note
that the Sol portrays Silva’s victory celebrations with pictures of supporters of various ethnicities
(Sol Portugués. 2006, January 27, p. 12). I have already indicated that non-Jewish Liberal
candidates were more successful than Jewish Conservative candidates in the ridings of high
concentrations of the Jewish electorate. These results may signal the political maturity of the

ridings in which these candidates campaigned.

The cross-sectional panel of time chosen for this project has unearthed a number
of themes that can be further explored in longitudinal studies. No community is monolithic, and

indeed, communities are dynamic organisms. Longitudinal studies have the potential to capture
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changing political preferences, increase/decrease in the number of candidates from a particular
ethnic community, the fostering and/or maintaining of transnational linkages and the policy
implications, as well as the role of organizations in the ethnic polity to set the political agenda

and/or influence the community’s voting patterns.
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7. Conclusion

In the context of this paper, I defined the concept ‘lost in translation’ as
misunderstandings, misgivings or dissonance that may arise in the face of cultural and linguistic
differences where adaptation - political integration of immigrant communities and ethnic
minorities- are concerned. As indicated in the introduction, burgeoning scholarship in the field of
immigrant political integration is informed by empirical data obtained by quantitative analyses to
determine voter turn out rates for a given ethnic group or immigrant community, and to determine
the extent of proportional representation and inclusion in the various levels of government. In
keeping with the definition of immigrant political behavior, this paper has proposed that other
forms of political engagement- the ability to express demands, psychological engagement or
exhibiting an interest in Canadian politics also constitutes political engagement. I posit that the
Corriere, Sol and CIN present coverage that seems to appeal to voters to become politically
engaged by supporting the candidates. Of the three papers, the Corriere, provides a more
extensive coverage on the various party platforms and thereby attempts to present to the reader
the political choices so that the reader may make an informed decision. The coverage in the Sol
seeks to challenge voter apathy by highlighting statements from the ethnic candidates that aim to
encourage political participation. Likewise, the CIN also prominently highlights the Canadian
Jewish Political Affairs Committee, a newly formed grassroots organization which aims to

encourage political participation by sponsoring various events to facilitate political learning.

Ethnic press not only fosters political engagement and seeks to mobilize
communities into political action, it may also express the demands of the community where

government policy is concemed. This is particularly evident in the CJN, where coverage of the
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election campaign points out the stance of candidates on issues pertaining to Canada — Israel
relations. The Liberal advertising campaign also clearly demonstrates this party’s attempt to
respond to the Jewish community’s concerns on Canadian bilateral and international policies
affecting Canada-Israel relations, the sovereignty of Israel, and actions taken in support of Israel
in the international arena, namely at the United Nations. However, the subject of ethnic press
and immigrant or ethnic political engagement is not often focus of scholarly research. I assert
that my exploratory research begins to address the paucity of research of the relationship between

ethnic press and immigrant political behavior, but this lack needs to be addressed.

The theoretical models I have chosen for analysis are based on the assumption
that media can impact the ( political) behavior of its audience. The role of media has been linked
to the legitimacy of democracy. For a democratic society to function, voters must elect
candidates to represent them. Ihave pointed out that texts on Canadian politics and Canadian
mass media have confirmed the importance of the mass media to a democratic society as the
means by which the electorate is informed. There is virtually no reference made to ethnic press. I
presume that references to ethnic press have been omitted due to three major myths. First, it is
assumed to be “ethno-centric”, that is, it focuses on the community and does not promote
(political) integration into the Canadian society. Secondly, it is believed that ethnic media will
not survive in the long run; it will cease to be relevant as succeeding generations will eventually

consume mainstream media. Thirdly, there may be a misconception of the relevance of ethnic

press in general. I will address each myth.

First of all, the ethnocentricity of ethnic press is a legitimate concern. However,

the case studies presented demonstrate that ethnic press, by and large, not only provide coverage
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of the election campaign on a national and local level, but draw attention to the ethnic candidates
political achievements and political activism in the various levels of Canadian politics. The
celebration of these achievements may be construed to be a celebration or evidence of the
communities’ (political) integration into Canadian society.

Secondly, for many communities, the retention of the mother tongue becomes
challenging since successive waves of immigrants with the same background are needed to
perpetuate the language and culture of the group. The hegemony of the English (and/or French)
may increase with each succeeding generation, and the relevance of ethnic media in the heritage
language may decline. However, the determination of the group to forge institutions- such as
separate schools- that aim to instruct succeeding generations on language and culture cannot be
ignored. These initiatives have not gone unnoticed by governments of the countries of origin, and
their bid to establish transnational linkages. These initiatives have been the catalyst to create
and/or maintain diplomatic relations between the ethnic group and the government of the country
of origin. This has been the case, for example, of Portuguese Community Schools- an initiative
fostered by the Embassy of Portugal and its Consulates in Canada, and the government of
Portugal (Burney 2003). ~ Additionally, an institutionally complete community with
organizations that conduct business in the heritage language is also a contributing factor to the
longevity of the language. State policy is also instrumental in aiding ethnic communities to
preserve their cultural and linguistic heritage. This has been evidenced in the creation of Heritage

Language Classes and other initiatives as delineated by the Toronto District School Board (See

http:/www.tdsb.on.ca/_site/Viewltem.asp?siteid=200&menuid=989&pageid=726). I suggest

that these factors may contribute to the longevity of ethnic press in the heritage language, even



though there may be no substantial waves of immigrants of the same ethnicity, culture and
language to perpetuate the group’s customs and identity.

The third myth concerns a general misunderstanding of the role of ethnic press.
The exclusion perpetuated by mainstream institutions may be a catalyst for the creation and
longevity of minority institutions. In other words, “if a mainstream institution is marginalizing
minority groups, minority institutions are likely to become outlets for the minority group or
groups....[M]inority media sources serve the role of increasing visibility of marginalized groups”
(Grose , 2006, p. 117). The ethnic press selected for this study are samples of ethnic media that
have been in existence for decades. Nevertheless, I have demonstrated that a survey of Canadian
texts on politics and the media, or mainstream media and minorities dedicate virtually no space to
explore the role ethnic media plays in fostering integration, more specifically political integration
/ engagement.

Fleras and Lock Kunz’s (2001) study of media and minorities in Canada has
uncovered systemic racism. They also point out that a dichotomy or binary persists where the role
of ethnic media is concerned; that of facilitating adaptation into the Canadian society or
solidifying values and links (transnationalism) with the country of origin. They also suggest that
the proliferation or expansion of ethnic media may undermine the need for mainstream media to
take responsibility for being more inclusive. However, I suggest that this finding does not
challenge the systemic marginalization exhibited by mainstream media, neither does it consider
any possible consequences if mainstream media does not adopt a more inclusive approach. I
expand on this point later in my concluding remarks.

Ethnic media are as diverse as the communities they serve, however, in an attempt

to address the dichotomy that appears to exist between ethnic and mainstream media, the late
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Daniel Iannuzzi, founder of the Corriere Canadese, coined by the term “New Mainstream.” A

recipient of the Order of Canada, Iannuzzi was well recognized in media circles for the unique

vision he possessed on the role that media would play in reflecting the diversity and

multiculturalism that Canada for which Canada has come to be recognized. In an address given

to the Media Club of Ottawa in December 2004, Iannuzzi defined the term “new mainstream” as:
“those who are comfortable with their identities, enjoy the stimulation that exists within a
diversity of peoples, want to be in a position to develop their own perspectives on the
affairs and events of the global village and are open and eager to interact with the peoples
of meir nation and those of the globe” (2000, p.13).

The rationale for exploring the concept of the “New Mainstream” is justified for
three main reasons. Firstly, there are increasing changes to the demographic profile of Toronto;
race, ethnicity, languages spoken. Secondly, there has been a decline in circulation of major
mainstream newspapers media such as Toronto Star and Toronto Sun (see Robertson, Grant
(2006, March 22) “Resisting trend, Globe circulation climbing.” The Globe and Mail p. B2).
There is also an admission from mainstream press that it is struggling to keep pace with diversity
(see Toronto Star. 2006, June 24 H1, H15). Declining circulation may be the consequence that
mainstream media may face if a more inclusive posture is not assumed. This may also signal the
existence of potential niche markets to be filled by ethnic press. Thirdly, rather than undermining
of the need for mainstream media to be inclusive as suggested by Fleras and Lock Kunz, the
“New Mainstream” concept proposes a synthesis between the two genres.

The notion of “mainstream” is based on British and French heritage - the two
founding cultures of Canada- male, and a minority of those who were accepted because of wealth

or outstanding ability, as such, the mainstream is about power and influence (Iannuzzi, 2000, p.8,
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9.). lannuzzi recognized that mainstream media needed to evolve to allow equal access to all
Canadians. It calls for spaces to be created to permit Canadians to “have access to the
expressions of their shared heritage” (lannuzzi, 2000, p10). The notion of a ‘shared heritage’ is
defined by lannuzzi to mean “draw[ing] from each other’s heritage and those of all other fellow
citizens especially though media” (2000, p. 9). This perspective recognizes that the media may
act as the space where there are shared experiences; a place where each learns from the other. As
such, the New Mainstream acts as a synthesis between two polarities- ethnic media and
mainstream media, and may diminish opportunities for misunderstandings and misgiving that
often occur when cultural exchanges are lost in translation.

What is also of great significance is the vision that producers of ethnic media have
of themselves as stakeholders in not only impacting the GTA media landscape, but more
importantly, in shaping their destiny as far as inclusion and participation in all levels of the
Canadian society is concerned. According to Himani Bannerji (2000), “much is vested in the
fact of naming, in the words we use to express our socio-political understanding, because they are
more than just words they are ideological concepts” (p.550). Although the terms pervade
scholarly literature, “ethnic media” and/or “ethnic press” are terms that disempower and “other”
those who produce and those who read the media. In other words, unlike mainstream media,
they may not be considered as being professional and authoritative. Thus, any expression of a
community’s vision of itself and its place in the Canadian mosaic may be lost in translation.

If mass media are considered to be an “essential pillar of democracy” and, in
political terms, they “ support structures for the political systems.. .of modern states” (Siegel,
1996, p. 18), then the marginalization of ethnic press has implications for its audience who

continue to view ethnic press as a means of becoming politically engaged. Besides contributing
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to the research on immigrant political behaviour/ political engagement, the exploratory research
may open avenues for future study on ethnic press as a means of political agency.

If current projections on the demographic profile of Canada hold true, by 2017,
one in five people will be a visible minority. Statistics Canada project that for urban centres like

Toronto, more than half the population would be a member of a visible minority group (see

www.statcan.ca/Daily/English/050322/d050322b.htm ). This may certainly have implications
not only for the media landscape in thé GTA, but it also underscores the role that ethnic press will
continue to play. As Toronto’s ethnic/linguistic characteristics continue to evolve, ethnic media
will also be of great importance. Harney postulates that “ethnic press should be seen as one of
those rare sources through which we can reach some understanding of the mentalités and psychic
maps of immigrants, people, articulate in their own time and culture rendered silent by historians
with inadequate methods for hearing them” (Harney, 1982, p.7).

In spite of technological advances in media, there is general acknowledgement
that newspapers are still relevant in conveying political messages particularly during an election
campaign. This observation is no less applicable to ethnic press. Although ethnic press cannot
be seen as the “authentic voice” of the ethnoculture it claims to be, nevertheless, “it does provide
the best printed source for evaluating the world in which people [live] and the information and
ideas that [are] directed to them” (Harney, 1982, p.7). It is true that ethnic media evolve over
time to reflect changes occurring within the community. Some media fail, and new ones are
created. Notwithstanding, Zybala’s (1982) assertion continues to be relevant: “as long as there
are immigrants, as long as there is a “collective will to exist”,[sic] and as long as there are causes

to support, there will be an ethnic press” (p.29).
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